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B s n to Marketing
QUIZ - naturs & 5copa of mamkoting Taoris
2 QUIZ - The nature and scope of marketing
The approach The The approach A specific
that puts the orientation that facuss atisfier for 3
3 custamer at the that suggests on building need w.g, o
centre of that the long term or
everything the. ‘perfect Felationships than ‘faod", for
organisation wraduct wil hunger.
consumers, tranvactions.
Pharketing Aperceived The The process
activities Tack of arientation that identifies,
. carried out in something e.q. that suggests snticipates
a sustaimable foad for efficioncy of and supplics
way for the hunger production customer
customers’ Bracosses is
benefit in the the key to efficiently and
longer teem. succoss. profitably,
' Olck: the defimtion cn sach card o ses the answer on the fip sids
Previous | | Contents | Glossary | Halp | Que Mext |

There are several planning frameworks for marketing but most follow the same general stages.

Click on each button in turn to see an example of & framewark in action.
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